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What is Marketing?
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Advertising and Packaging

appeal to the custom It

sec. 106. Protection against intentional adulteration
sec. 113. 

New dietary ingredients
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competitive aspect 

the demonstrated 

7 Yet it remains constant in this paradigm that within the large 
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Duplicity in Marketing: 
Regulation, Health Claims, and “Functional Foods”

t
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by comparison  Governmental regulation is the mechanism that 

The 

What is SPAM®? 
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LITE and SPAM® 25% LESS SODIUM

LITE
25% LESS SODIUM

SPAM® A 
Biography

per se,

According to the 

percent pure pork and ham that the world has come to know and love… The 
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Nutritional Content of SPAM® 
and the Absurdity of “Differentiation” 

In Spam® A Biography
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LITE

classic and 25% LESS SODIUM

Philosophic Appreciation of the Question of Marketing 
and Existential Consideration of Food 
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Personal assessment of the question 

are not good
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