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Characteristics of Tweets by Commercial Use and Vaping Advocacy Companies

	
	Commercial use companies 
	Vaping advocacy companies 
	Total

	
	Blu
(n = 87)
	Vaporfi 
(n =76)
	Volcano
(n = 125)
	Total
(n = 288)
	Vapor4life
(n = 88)
	Whitecloud (n = 149)
	Total
(n =237)
	
N = 525

	Commercial 
	84 (96.6%)
	73 (96.1%)
	124 (99.2%)
	281 (97.6%)
	33(37.5%)
	16 (10.7%)
	49 (20.7%)
	330*** (62.9%)

	Vaping advocacy
	3 (3.4%)
	3 (3.9%)
	1 (0.8%)
	7 (2.4%)
	55 (62.5%)
	133 (89.3%)
	188 (79.3%)
	195*** (37.1%)

	Free samples
	1 (1.1%)
	11 (14.5%)
	0
	12 (4.2%)
	1 (1.1%)
	0
	1 (0.4%)
	13** (2.5%)

	Coupons 
	1 (1.1%)
	15 (19.7%)
	10 (8.0%)
	26 (9.0%)
	1 (1.1%)
	1 (0.7%)
	2 (0.8%)
	28*** (5.3%)

	Retail websites
	5 (5.7%)
	3 (3.9%)
	18 (14.4%)
	26 (9.0%)
	1 (1.1%)
	3 (2.0%)
	4 (1.7%)
	30*** (5.7%)

	Contests and events
	82 (94.3%)
	6 (7.9%)
	1 (0.8%)
	10 (3.5%)
	0
	8 (5.4%)
	8 (3.4%)
	18 (3.4%)

	Vaping scene 
	7 (8.0%)
	0
	2 (1.6%)
	9 (3.1%)
	11 (12.5%)
	20 (13.4%)
	31 (13.1%)
	40*** (7.6%)


Note: Pearson’s Chi-square tests between commercial use and vaping advocacy companies * p < .05, ** p < .01, *** p < .001.

