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Introduction
According to the United States Department of Agriculture, 
Foreign Agricultural Service (USDA-FAS 2018), France is 
the leading import market for US grapefruit in Europe. In 
the world market, France ranked third, following Japan and 
Canada, in imports of US grapefruit, at about 17.8 million 
pounds of grapefruit in the 2017–18 season, with a market 
value of US$7.2 million. 

Global consumption of and demand for grapefruit is 
fluctuating due to changing consumer preferences, prices, 
and food trends. In addition, some consumers have reduced 
or discontinued consuming grapefruit due to its interaction 
with certain medications, such as statin drugs, psychiatric 
drugs, and calcium channel blockers (Heng et al. 2017).

The US grapefruit industry has historically relied on fresh 
fruit consumption and the export market. Fresh grapefruit 
exports account for an average one-third of the total US 
fresh grapefruit utilization from 2011 to 2018 (USDA-NASS 
2018). Domestic grapefruit sales in the United States totaled 
about $221 million during 2017–18, of which California 
accounted for 36%, following by Florida at 34%, and Texas 
at 30% (USDA-NASS 2018). 

The top importers of US citrus include Japan, Canada, 
South Korea, and the European Union (EU). Among 
the EU countries, France is the leading importer of US 
grapefruit (USDA-ERS 2018). The purpose of this report is 

to provide an overview of the grapefruit market in France 
and summarize the results of a consumer survey about 
grapefruit in France. 

Fresh Fruit Market in France
France is the third largest economy in the European Union, 
with a gross domestic product (GDP) of approximately 
US$2.42 trillion in 2016 (USDA-FAS 2018). The top fruits 
produced in France in 2017 were apples (58%), melons 
(10%), peaches and nectarines (10%), apricots (5%), and 
kiwi (5%). France is also a net importing country of fresh 
fruits. In 2017, France imported 2.3 million tonnes of fresh 
fruit, and these imports are expected to increase (Fresh 
Plaza 2018a). The strong and close bilateral relationship 
between France and the United States provides important 
opportunities for US agricultural suppliers. 

United States citrus accounts for about 20% in value of the 
total citrus imports to France (USDA-FAS 2018). France is 
the leading European market and the third leading world 
market for US grapefruit (USDA-NASS 2018). The taste 
of grapefruit is distinct, and French consumers demand 
it for its versatility. Not only is this fruit consumed for its 
health benefits, but there are also many food trends for the 
versatile grapefruit, including beverages, cocktails, savory 
dishes, and desserts. For example, the increase in demand 
for grapefruit wine heralded a wine revolution in France 
along with the trend to incorporate more citrus in bever-
ages (Eater 2016).
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Demographic and socioeconomic changes affect the way 
in which food preferences are formed all over the world. 
French consumers seek high-quality products and are 
willing to pay more for them (USDA-FAS 2018). This gives 
opportunity for the United States to fulfill France’s demand 
for high-quality grapefruit. Despite the impact of hurri-
canes and citrus greening on Florida’s grapefruit production 
and market prices, France still demands Florida grapefruit, 
even at the higher prices (Fresh Plaza 2018b). 

France Grapefruit Consumer 
Survey
To further understand the consumption of grapefruit in 
France, the Florida Agricultural Market Research Center 
at the University of Florida conducted a national survey 
to evaluate trends, perceptions, and the overall impact 
of promotional programs by the Florida Department 
of Citrus for fresh grapefruit in the French market. The 
survey was conducted between April and May of 2018 and 
was completed by females 20 years old and older whose 
household income was at or above the 30th percentile for 
the country.1 To ensure data quality, one validation question 
was included in the survey (Jones et al. 2015). In total, data 
from 1,004 respondents was collected. 

On average, the most important factors that influence 
French consumers’ fresh fruit purchasing decisions include 
when the fruit is in season (59%), freshness (45%), taste 
(43%), and price (43%). About 41% of French respondents 
reported that they purchased grapefruit in the past six 
months, which is slightly lower compared to the prior year 
(Figure 1).

Within the group of grapefruit consumers who had 
purchased grapefruit in the past six months, only 1% 
consumed it daily. Nearly 30% consumed fresh grapefruit 
weekly, and about 79% of grapefruit respondents consumed 
grapefruit a minimum of once a month (Figure 2). 

Grapefruit demand in France was relatively stable, with 
57% of survey respondents who had purchased grapefruit 
indicating no change in purchase amount in 2018 relative to 
2017 (Figure 3). Respondents also indicated a 1% decrease 
and no increase in their grapefruit purchases for 2018 (21% 
and 22%, respectively). 

Of the entire sample size, in 2018, 36% preferred eating 
fresh grapefruit with sugar sprinkled on top, compared to 
32% who preferred eating it plain with no sugar. About 
one-quarter (26%) preferred squeezing the fruit to make 
juice (Figure 4). Another 11% indicated they did not know 

how to eat fresh grapefruit. This is consistent with the 

prior year and shows an opportunity for potential demand 
growth through education. 

Figure 1.  Grapefruit purchase rate over the past six months (%) by 
French consumers, 2017 and 2018.

Figure 2.  Consumption frequency over the last six months, 2017 and 
2018.

Figure 3.  Changes in grapefruit purchases.
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In relation to grapefruit trends in France, 23% of 
respondents shared that in the past six months, they 
had consumed a juice or smoothie that contained fresh-
squeezed grapefruit juice (Figure 5). An additional 10% had 
consumed an alcoholic beverage mixed with fresh-squeezed 
grapefruit juice, and about 7% had consumed beer that had 
fresh-squeezed grapefruit mixed in it.

Regarding production origins, over half of the respondents 
were aware that Florida is a grapefruit-growing region 
(Figure 6), a proportion higher than for any other region/
country. Also, 37% of the grapefruit consumers indicated 
they purchased grapefruit from Florida (Figure 7), again a 
higher proportion than for any other region/country. These 
results indicate that French consumers are familiar with 
Florida grapefruit. 

Implications
Overall, French respondents were interested in grapefruit, 
with more than half indicating they are willing to purchase 
grapefruit in the upcoming year. The major reasons for 
consumers to purchase more grapefruit are that they 
like the fruit, believe it contributes to eating healthy, and 
that there are nutritional benefits. These results suggest 
an overall positive image held by French consumers for 
grapefruit. As a major supplier, well-recognized for provid-
ing high-quality products, Florida has the opportunity to 
continue exporting grapefruit to France. One opportunity 
for expansion of demand may be education about ways to 
consume grapefruit because 11% of respondents indicated 
they didn’t know how to consume this fruit. Moreover, the 
increasing French consumption of beverages containing 
grapefruit juice could represent an opportunity for grape-
fruit producers to expand the market.

Notes
1 These criteria are specified by the Florida Department 
of Citrus (with which this survey was conducted) because 
females are usually the primary shoppers, and grapefruit 
shoppers tend to have a relatively high income level.  
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